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Kind Speech
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What is it? A day dedicated to kindness

The schools participating in the programme will organise each month a post/an event/a
communication to launch a "kind" message aimed at fighting hate speech.
All the messages launched during the 6 months of the project will form a campaign.

The exact day of the release will be decided by the schools.
These messages will become part of a leaderboard, online on the learning platform.

The initiative will be carried out by 5 institutions in each Member State (ltaly, Belgium,
Greece, Germany, Romania, Bulgaria)




What is a communication campaign?

"Communication campaigns utilize a purposeful promotional strategy to change
knowledge, attitudes, behavior or policy in a specific, intended audience via marketing and
advertising techniques»

We want to move people to understand the power of kindness, using the Manifesto by
Parole O_Stili as a compass to fight Hate Speech

Our/your campaigns aim to reinforce the impact of the message by repetition, all
together we are stronger and will spread a stronger message
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Steps to set up the Kind Speech Day
campaign each month




Choose the day of the
FIRST Kind Speech Day
of your school

During the KSD you'll organize an
activity/message/communication to
promote kind speech and to fight hate
speech.

You can organise all the dates at the
beginning of the campaign or
chose/communicate the date of the
next KSD at the end of each event.



/f P \\ You need to choose the topic of your KSD: for

=AM ! example, you could talk about the LGBTQIA+
community, environment, disabilities, etc.

The topic also can be related to one of the
principle of the Manifesto of non-hostile

! communication.

You could take inspiration from Influencers
and/or Youtubers:

Choose a theme for your https://mgiep.unesco.org/kindness
KSD https:.//www.gofundme.com/c/heroes/daisy-
hampton

You could cover different topics each KSD or
concentrate on a single topic for the entire
campaign.
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https://mgiep.unesco.org/kindness
https://www.gofundme.com/c/heroes/daisy-hampton

Choose the activity you
wish to have on your KSD
and choose the graphic
material to use to promote
it

Co-funded by the R
Erasmus+ Programme *x  *
of the European Union

Would you have a social activity or shoot
a video or do a flash mob or write an
article or invite someone to talk at
school? Everything's fine.

't may be better to plan in advance and
offer a variety of activities for the
campaign (not just one post a month,
but a video, a song, an article, etc.)



Choose where and how
you want to share your

activity
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You can use the platforms you prefer to
deliver the message: Facebook,
Instagram, TikTok, website, etc.

Please let us know what you do: on
social media always tag
@amelieprojecteu and send an email to
the Amelie Project’'s contact of your
Country with all the details so we can
help and/or share your campaign.



Have fun in realizing it!

Time to go on with your
KSD!




Write a report about
your KSD for
Amelie’s partners

Tell us how you have organized it, if
you have reached your goals, how
many people participated online and

offline, etc.

Tell us also the date of the next KSD

so we can keep track!



Scheduling Activities with a GANTT chart — a lifesaver!

10

25

30

Task1 -
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Gantt Charts are a vital tool when it comes to manage
a project, so widely used because of how useful they
are. The basic idea behind Gantt Charts is very simply:
they tell you about the overlap of processes. It allows
you to quickly see the status of any project and see
how far along it is. It also allows you to manage
processes that depend on the completion of other
processes. Mostly, Gantt Charts allow project
managers to quickly give estimates about how long

the project will take to complete.



Example
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MONTHLY TASKS

Choose the day your FIRST Kind
Speech Day

Choose a theme for your KSD

Choose the activity you wish to
have on your KSD

choose the graphic material to
use to promote it

Choose where and how you
want to share your activity

Time to go on with your KSD!

Write a report about your KSD
for Amelie's partners

KSD TIMELINE




Guidelines for teachers

on how to set the message about the campaign

on the choice of media




/f ), ‘g TIPS set up the campaign

Theme: kindness, non hostile communication and inclusion

Target Audience - Identify the Target Audience - Who am | engaging?

Knowing your target means knowing the people who are following you and
to who is addressed the message.

Editorial plan - What am | going to do?
Imagine your Editorial Plans as a Journey:

The mission is the goal, the hearth of the communication on social media,
that unigue aspect that makes you stand out from the crowd
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What is an Editorial Plan?

Co-funded by the

An editorial plan is a roadmap for content deliverables and an essential
part of your communication campaign.

The editorial plan is a more tactical document that describes how you'll
execute that strategy, with specific content themes, topics, channels, and
goals.

Which social media are you using? Who is your target audience? What is
your message? Etc
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W@ o X! ) How to set up the Editorial Plan
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1. Start from the analysis: analyze the activity you want to accomplish, will you
open a class page on IG, TikTok,ecc? Analyze the pages of competitors... and
influencers and outline the key points that you will need to realize with your social
strategy

2. Define Communication Templars: Mission, Target, and Objectives. Once
defined, they will guide you in creating your editorial plan - who are you
addressing your message? - what's your goal with that message?

3. Find the Tone Of Voice... and never betray it! It will be your ally in writing, in
the choice of contents and in the moderation of the page.
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OH“J‘Q/ "\) Editorial Calendar Plan — example — what to post and when

INSERT MONTH BY 500 4ctinty

@ Twitter Activity
Facebook Activity
m Linked In Activity

Special days/holidays:

Wednesday Saturday
INSERT
ANNOUNCEMENTS
OR FOCUS

Ny Author:

Topic:

a@l a@l L

E@I L&
IH@I

Ny Author:
Topic:

Author:
Topic:

aa@l aa@l Bm
7 7 ™ >
aa@l aa@l S5-I
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) ) Editorial Calendar Plan — example — what to post and when

Social Media Content Calendar

Platform Codes: Instagram, Twitter, Facebook, Blog, Email bast

Content Codes: Current Promotion, Ongoing Promos, , Opening/Product Launch, Branding
WEEK 1 Date Notes Content/Messaging (adjust for various platforms) Image/Graphic Platforms Notes
Wednesday, March 1 Peanut Butter Lovers Day I | T|F

Thursday, March 2
Friday, March 3
Saturday, March 4
Sunday, March 5
WEEK 2 Date Notes Content/Messaging (adjust for various platforms) Image/Graphic Platforms Notes
Monday, March 6 I | T|F
Tuesday, March 7
Wednesday, March 8
Thursday, March 9
Friday, March 10
Saturday, March 11

Sunday, March 12 Daylight Saving Time

WEEK 3 Date Notes Content/Messaging (adjust for various platforms) Image/Graphic Platforms Notes

Monday, March 13 I | T|F

Tuesday, March 14 Pi Day

Wednesday, March 15 Promotion Launches B - Update social cover photos and bios
Thursday, March 16 March Madness

Friday, March 17 St. Patrick's Day

Saturday, March 18
Sunday, March 19
WEEK 4 Date Notes Content/Messaging (adjust for various platforms) Image/Graphic Platforms Notes
Monday, March 20 First Day Of Spring I | T|F
Tuesday, March 21
Wednesday, March 22

Thursday, March 23 March Madness
Friday, March 24 March Madness
Saturday, March 25 March Madness
Sunday, March 26 March Madness
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lebﬂ&/ /,‘) What is Tone of Voice in Communication?

Your tone of voice is the manner in which you speak to someone, not just your words. Along with_non verbal
clues like body language and eye contact, tone of voice is an essential element of communication that often
“speaks” more powerfully than your actual words ever could.It can help you_build rapport, make
connections, influence others and get what you want in relationships, your career and your life.

Examples of tones of voice include formal and informal, humorous, factual, respectful, assertive, questioning
and conversational.

Whether it's from your parents or during a marketing seminar, you've probably heard something about your
“tone of voice” at some point in your life. But why is it so important?

Your tone of voice encompasses your words. It's how you speak and the lasting impression words make on
everyone around you. Think of your tone of voice like a personalized vocal “fingerprint” that distinguishes who
you are and can tell others so much about you. Are you confident? Positive? Interesting? Humble? Empathetic?
Your tone of voice in communication tells people all that and more.

Your tone of voice is powerful because it projects who you are as a person. Your friends, family, clients and
partners are people just like you who respond best to words and phrases that make them feel good. But your
tone of voice is at its most powerful in your romantic relationships.
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https://www.tonyrobbins.com/personal-growth/nonverbal-communication/
https://www.tonyrobbins.com/career-business/how-to-make-instant-connections/
https://www.tonyrobbins.com/ask-tony/how-do-i-influence-people/

@m@) Tone of Voice — Examples

Watch these videos on TikTok:

https://www.tiktok.com/@bevspeaks/video/6975533675614129414

https://www.tiktok.com/@ivanarichey/video/6914848902042684677

| while it doesn’t bother you &%
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How to set up the Editorial Plan

Co-funded by the

4. Define your style: in line with the image of your page, designed for the social
reference and always consistent over time;

5. Outline and schedule your content. Organize your communication without
getting lost in a thousand "but we publish it? and "how about posting this?"

6. Spend your time on social media: always look at trends, communication
trends and the activity of influencers of your target;

Stay up to date, always!
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A Campaign made of...

- Words

Words are a bridge: | choose words to understand, to make myself understood, to approach
others

- |deas

Share with your audience initiatives through surveys, quizzes, countdowns, links,
hashtags, questions, events

- Photos

Give your campaign a visual identity through a simple and intuitive design
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Guidelines for social media

Facebook
Social platform with the highest potential for engagement and increased visibility.
Two tips:

1. Use tagging and sharing actions;

2. Get the fanbase involved.




An example of
Facebook content:

e September 11th anniversary

* A post with the most frequent words
the victims left on their loved ones voice
mails:

* “l love you so much”
“Today know that | love you”

* > Words that leave speechless

> Words that even today are so strong

> Words that remember us that love is the
most important feeling

parole Parole O_Stili
@stlll b pplicato da Tiziana Montalbano @ - 11
Settembre - @

"Ti amo tanto" | "Oggi sappi che ti amo"

Sono due dei messaggi che le vittime degli
attentati dell’ #11settembre hanno lasciato
nelle segreterie dei loro amati e delle loro
amate.

> Parole che tolgono il fiato.

> Parole che ancora oggi ci rimbombano dentro
fragorosamente.

> Parole che ci ricordano che, nonostante tutto,
|'amore sa essere il piu potente dei sentimenti.

Modifica

®® 1454 Commenti: 6 Condivisioni: 1233

parole
®stili

SETTEMBRE



Guidelines for social media

Instagram
A Social media with a young approach:
1. optimize the profile with links, hashtags etc. (e.g., #nohatespeech...)
2. Ccaptures the user's attention with stories (you can engage the audience
with quizzes / surveys / stickers / countdowns) and high-impact content
(eg, REEL)




Clmw&w ‘\) Virtual Tour of Pompei - Celebrity edition

Imagine what and how
a celebrity would post
on Instagram after a

visit to Pompei
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Virtual Tour of Pompel - Celebrity edition

Tour Pompei - celebritie... Q

a cura della 2Q2021 del Liceo Righi di
Bologna
4 visualizzazioni

CONDIVIDI MODIFICA

Livello senza titolo

6Tappa 1: Castellum Aquae \

@ Tappa 2: Macellum

@ Tappa 3: Casa del Poeta Tragico
O Tappa 4: Tempio di Apollo

@ Tappa 5: Foro

© Tappa 6: Teatro Grande

@ Tappa 7: Fullonica

\oTappa 8: Palestra Grande /

Realizzato con Google My Maps
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aurtelio)!

chiaraferragni @ Segul
Fullonica di Stephanus, Pompe

Qv .

chiaraferragni Wonderful experience in Stephanus’
fullonica in Pomgeiilé Special thanks to our persona

quides @

vandrea

”_ a B O 6
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rascari, @elisa_marchesini,
0 i santovito.ds | recommend to all of you to visit
this magical place, you won't regret it ¢ ¥
Rpompei #mustao #beautifulexperience #¢é

®QV A

gretathumberg Oggi ho visitato gli scavi di Pompei e ho
adorato |a visita guidata alla Casa del giardino di Ercole e al
Castellum aque. E’ stato molto interessante sapere che al
tempo l'acqua veniva controllata affinché non venisse
sprecata, in modo da averne anche durante i periodi di
secca. Dovremmo prendere esempio da loro e smetterla di
sprecare il nostro bene piu prezioso. Nonostante ci, le loro
tubature in piombo inquinavano tantissimo, e in pil loro
usavano questa sostanza anche per addolcire i vini, o per
creare cosmetici, intossicando anche loro stessi.

La Casa del giardino di Ercole & magnifica, soprattutto il
giardino, ed & bello sapere che per la produzione di profumi
venivano usati solo i prodotti del giardino, senza elementi
inquinanti, come quelli presenti in tutti i profumi odierni.
Fortunatamente ci sono ancora attivita sostenibili, come il
progetto all'interno di questa casa che crea i profumi con gli
stessi metodi usati dai pompeiani.

#pompei #castellumacque #profumi #piombo

Virtual Tour of Pompel - Celebrity edition

t , Pope Francis @

@Pontifex

Ho gradito assai la visita di oggi al sito archeologico di #Pompel. Un grazie
particolarmente sentito va alle guide del tempio di Apollo che mi hanno
aiutato ad espandere i miei orizzonti in campo religioso. Fard assolutamente
ritorno. #visita #Apollo #Pompei

1:00 PM - Dec 20, 2020 - TweetDeck

8.7K Retweets

45.8K Likes

What Greta Thumberg or Pope Francis

would have said about their visit to Pompei?

Guess it and challenge your creativity!



Poll about fake news:

“One of the 2 pictures
is fake. Which one?”
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Una delle due
foto e fake.
Quale?

Examples of Instagram Posts:

paroleostili

Ask a question to the

community and post the ”HO paura Che
results: " ] : ’
diventi vittima
ion: f . o
that you chilchen could di cyberbullismo”
become

a victim of cyberbullism or
a cyberbull?

detto dal
64.9% of parents answered
they fear their children could
become victims

del genitori




;’R\ Examples of TikTok Posts:
\ . Prof: ragazzi oggi

parliamo di bullismo

Today in class we

are talking about
cyberbullying and I've
decided to tell my story

4 reasons why
I've been bullied

@greta.fiorbianco - 2020410-25"

#MaestriDelPov in classe stiamo parlando del
bullismo e io decido di raccontare lami
esperienza #neiperte #acting #perte

@gyada_casella_m - 2020-11-4

Siate sempre forti™® #bullismoadolescenza
#bullismo #bullismostop
#bullismoecyberbullismo #cyberbullismo #4y

#perte #viral #foryou #virale 11 5 originale - svtievibess (Cor
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Examples of TikTok Posts:

Om/:&’.e/:)

Commenting a news — A

=

Star di TikTok si suicida a 18 anni:
«Questo ¢ il mio ultimo post, so
che vi sto infastidendo»

Words can hurt and
they can destroy you,
behind every screen
there’'s a human being,
remember that!

Adressing hate vs the ,
LGBTQIA+ community "Hey lesbica, mikfai

proprio schifo'

@leperle_ - 2-7
. .o o : i
@gaiamenchini -2-23 Abbiamo solo un modo per sconfiggere il
le parole fanno male e possono distruggere,

: g A bullismo e il cyberbullismo: restare uniti.
dietro ogni schermo € e una persona

ricordatelo! *® #bullismoecyberbullismo
#cyberbulli #bullismo

J3 twenty one pilots (Contiene
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@physicsdude
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Reply to @b
#astronomy #
#learnontiktok

[ &' Orange and
black.. for Halloween

@coolchemistryguy - 11h agb

Reply to ®@aj_2464 What

do u wanna see next?(]
#LearnOnTikTok #CoolChemistryGuy
#Halloween #Fun #Science

JJ sound - coolchemistryguy

@coolchemistryquy




Om/:&’.ej‘ Examples of TikTok Educational Accounts to get inspiration

@englishwithgeet

@blondiebytes

When |imakeimy,
first commitito’a
codebase

@englishwithgeet ® o[ @blondiebytes - 16h ac

Learn Ways to Say I'm Tired When the code works #java

¢ #learnontiktok #edutok #programmer #softwaredev
#learnfromhome #spokenenglish #softwaredeveloper #webdev
#learnenglish #speaken... See more #coding #compsci #gith... See more :

JJ ound - englishwithgeet - | ’ JJ Kim From KUWTK - E! En
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TikTok Educational Hashtags

If you don’t want to search for specific
creators, you can find an abundance of
educational content on TikTok by simply
looking through these hashtags:

#LearnOnTikTok
#Education
#lLearnFromHome
#School
#TikTokEducation



}f\m Examples of YEAH, IF YOU COULD GO AHEAD AND

STOP THINKING HATE SPEECH IS FUNNY

Memes' creation

THAT'IS THE QUESTION

HEY, TWITTER

LETED MY “GAS
?vﬁe TEWS" MEMES!

CENSORSHIP!




}f\m Examples of YEAH, IF YOU COULD GO AHEAD AND

STOP THINKING HATE SPEECH IS FUNNY

Memes' creation

THAT'IS THE QUESTION

HEY, TWITTER

LETED MY “GAS
?vﬁe TEWS" MEMES!

CENSORSHIP!




Examples of Activities you could realize:

om/i'-e,:)

1.

Consegna: bio di Francesco Petrarca

Tip: Petrarca si promuove su |G come poeta.

Testi: Solo et pensoso i piu deserti campi, Pace non trovo, et non 0 da far guerra - (Canzoniere 35, 134)

Francesco Petrarca is promoting him self on IG as a Poet

3.
Consegna: bio di Beatrice

Tip: Beatrice si promuove su IG come influencer.

Testo: Tanto gentile e tanto onesta pare (Vita Nuova XXVI, 5-7)

Beatrice is promoting herself as an IG influencer

Co-funded by the R,
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f % Examples of Activities you could realize:
ot lio )|

T -

Offline activity + post online afterwards

Many times words have bad
consequences! But also may have
positive effect! And furthermore
words in an image may be more
more effective!

Students in Experimental School
of the University of Thessaloniki
say “For each ALKI” with their
school bags in order to express
their opinion about the unjust
murder of 19-year-old Alkis
(3/2/2022)

And somehow the silence sends
the loudest message ...

A minute of silence from the
students of PSPTH for each ALKI
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Examples of Activities you could realize:

Nome Utente: dodetruschi

Biografia:

Utilizziamo le risorse locali &
Intensa attivita industriale e
commerciale &

W le donne &

Decoriamo le pareti /#

NO GRECI ®

Imagine how an IG account of ancient civilizations could
appear - here the Etruscans

L (@ eresthoobfisey o

N Jeasie BT T
: o | Soane DEC HARE  con N !
L N 20l PANO. 0N yasD. (@m&@a_

CIVITA STRODUAW (oren
attvita noostnale € oMMl

_prodottia Km0 -rieseoy
 mannal professional ALLADE
. #abbosl0igee

~alleah con@fenicaeal
_—per info N olirect —




Guidelines for social media

TikTok

Social media with high level of involvement that:
1. take advantage of effects, filters, sounds, moving stickers, 3D
effects, glasses, ears, animal faces, etc.
2. Itis committed to building a community that encourages users to

creatively share their passions... and, in our case, important
initiatives!




oo )} Portfolio

At the end of your KSD collect the material
about what you have organized and upload
it here:

"School Communication Campaigns")



https://platform.amelieproject.eu/add-content/

The portfolio created by the schools is the basis for the participation in
the competition "The Best Communication Campaigns against Hate
Speech on the Net".

One school - meaning one representative teacher per partner country -
has the chance to win a trip to a European city®.

The teachers representing the winning schools of the competition will be
officially awarded at an international event there.

(*or another European capital city)




Evaluation - each voice score 1 to 10

e theme coherence

e engagement

o Creativity

e Visual appeal

e CONherence with chosen principle




Thank you

(one of the most important word)
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